News Release

Zurich, Switzerland, September 20, 2024 — Barry Callebaut, the world's leading manufacturer of
chocolate and cocoa products, today announced the launch of its Net Zero Roadmap, a pivotal step
in the company's ongoing commitment to sustainability. The comprehensive roadmap outlines the
company's strategy to decarbonize its entire value chain, aligning with worldwide efforts to limit
global warming to 1.5 degrees Celsius by setting mid-term targets for 2030 and achieve Net Zero by
2050.

A Strong Commitment to Sustainability

“At Barry Callebaut, we believe protecting our climate is not just a responsibility, but essential for
the future of our business. We have been addressing climate change since 2016, and today, we are
proud to launch our Net Zero Roadmap, a pivotal step in our sustainability journey. Now, we are
ready to turn these ambitious plans into action, hand in hand with our customers,” said Peter Feld,
CEO of Barry Callebaut.

Protecting the environment through carbon reduction has always been a cornerstone of Barry
Callebaut's sustainability efforts. The company made a decisive commitment in 2016 to reduce its
carbon footprint across all operations. Since then, Barry Callebaut has achieved significant
milestones in its sustainability journey. In 2019, the company became the first to receive
SustainCert certification for carbon removals from agroforestry, in line with its strategy of
becoming forest positive by 2025.

Building on this foundation, in 2023 Barry Callebaut announced its commitment to reach Net Zero
by 2050, with interim targets for 2030 aligned with the Paris Agreement. This commitment,
outlined in a Net Zero Roadmap published today, demonstrates the company is moving forward
with its decarbonization efforts to address the urgent challenges of climate change. These efforts
underscore Barry Callebaut'’s belief that sustainability is essential not only for the planet but also for
the long-term success of its business, as it strives to make sustainable chocolate the norm.
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Collaborative Efforts and Concise Planning

Developed with the support of environmental consultancy Quantis, the Net Zero Roadmap was
shaped by the input of internal and external stakeholders and experts. The process involved
multiple workshops, detailed modeling of action reduction potentials, and careful selection and
revision of strategies. The targets of the final roadmap have been validated by the Science Based
Targets initiative (SBTi), including its new guidance for the Forest, Land and Agriculture (FLAG)
sector. Consolidated across all three scopes, Barry Callebaut commits to reducing total emissions
by 30% by 2030, compared to a 2022 base year, and to full Net Zero by 2050 latest. Following SBTi
standards, Net Zero for Barry Callebaut translates to consolidated decarbonization of the value
chain of at least 75% plus complete neutralization of residual emissions.

Focus on Levers with Most Impact

Greenhouse gas emissions within Barry Callebaut’s value chain, mainly linked to cocoa and dairy
farming, are responsible for most of the company's carbon footprint (see chart below'). Therefore,
the roadmap identifies more than 30 reduction levers across five key areas with a strong focus on
value chain emissions. Activities include accelerating the switch to renewable energy at Barry
Callebaut's production sites, utilizing biofuels and electric vehicles in transportation, engaging with
suppliers, and implementing low-carbon agricultural practices such as agroforestry and other
regenerative methods. These initiatives will drive the company's efforts to meet its 2030 and 2050
targets.
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“We aim to be more sustainable every day. Transforming into a Net Zero company is a monumental
challenge, but, through innovation, collaboration, and continuous improvement, we are stepping
up to drive sustainability for our customers" said Tilmann Silber, Head of Net Zero at Barry
Callebaut.

A Call to Action in Partnership

Barry Callebaut recognizes that achieving these targets requires collaboration across the entire
value chain. The company is working closely with its customers, suppliers, and partners to
implement sustainable practices and share the responsibility of reducing emissions.

"We aim to become the world’s leading provider of Net Zero chocolate solutions," said Peter Feld,

1
Barry Callebaut's carbon footprint (also known as greenhouse gas footprint) has been updated to align with the latest science and standards. It
underlines the importance of emissions within its value chain, mainly linked to cocoa and dairy farming.
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"With this roadmap, we are ready to turn our ambitious plans into action, hand in hand with our
customers, to create a healthier planet.”

About Barry Callebaut Group (www.barry-callebaut.com):

With annual sales of about CHF 8.5 billion in fiscal year 2022/23, the Zurich-based Barry Callebaut Group is the
world'’s leading manufacturer of chocolate and cocoa products — from sourcing and processing cocoa beans to
producing the finest chocolates, including chocolate fillings, decorations and compounds. The Group runs 66
production facilities worldwide and employs a diverse and dedicated global workforce of more than 13,000
people. The Barry Callebaut Group serves the entire food industry, from industrial food manufacturers to
artisanal and professional users of chocolate, such as chocolatiers, pastry chefs, bakers, hotels, restaurants or
caterers. The global brands catering to the specific needs of these Gourmet customers are Callebaut® and
Cacao Barry®_Carma® and the decorations specialist Mona Lisg® The Barry Callebaut Group is committed to
make sustainable chocolate the norm to help ensure future supplies of cocoa and improve farmer livelihoods. It
supports the Cocoa Horizons Foundation in its goal to shape a sustainable cocoa and chocolate future.

Follow the Barry Callebaut Group:
@ Linkedin

Instagram

O Twitter

G YouTube

O ficw

ﬁ Facebook
Contact
for the media for investors and financial analysts:
Kai Hummel Sophie Lang
Global Head of Corporate Communications Head of Investor Relations
Barry Callebaut AG Barry Callebaut AG
Phone: + 41 43 20415 22 Phone: +4179 275 83 95

Barry Callebaut Group — Barry Callebaut presents roadmap to decarbonize its value chain and become Net Zero by 2050 3|3


https://www.barry-callebaut.com/en/group
https://www.callebaut.com/
https://www.cacao-barry.com/
https://www.barry-callebaut.com/en/artisans/carma
https://www.barry-callebaut.com/en/artisans/mona-lisa
https://www.cocoahorizons.org/
https://www.linkedin.com/company/barry-callebaut-group
https://www.instagram.com/barrycallebaut.group/?hl=en
https://twitter.com/BarryCallebaut
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